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15 November 2017 

Ms Melissa Ford 
Assistant Director 
Liquor and Gaming Branch 
GPO Box 1374 
Hobart TAS 7001 

Dear Ms Ford, 

Comment of proposed Mandatory Code of Practice changes 

I would like to comment on two matters in the proposal. 

Peter Scollard 
Welcome Stranger Hotel 
GPO Bqx 282 
Hobart TAS 7001 

Doc Ref 17/179261 

Firstly, the relocation of the coin change machine. One of machines is 1.8 meters from the 
"Tellers Box" in line of sight of staff. My other machine is 5.6 meters from the "Tellers Box" 
again in line of sight of staff. 

I can identify customers just as easy at 5 meters as I can at 5.6 meters I feel that the 
Commission would be better adapting "Line of Sight" I could easily have the change machine 
out of sight less then 2 meters from the "Tellers Box" and as a consequence have no control. 

Secondly, I object strongly to the Commission's changes to EFTPOS. As stated in my previous 
letter to you my hotel income from bar sales, food, accommodation and eight ball makes up 
in excess of 80% of my Hotel's revenue. 

Although the modern world would like to think we are going to a cashless society my 
evidence is to the contrary. 

An analysis of my last twelve months revenue at this hotel reveals the following: 

Cash transactions 

Nov 16 54% 

Dec 16 58% 

Jan 17 56% 

Feb 17 58% 

Mar 17 50% 

Apr 17 52% 



May 17 

June 17 

July 17 

Aug 17 

Sept 17 

Oct 17 

47% 

48% 

46% 

48% 

49% 

53% 

This over a twelve-month period results in my cash revenue being 52%. 

The imposition of a $100 eftpos limit across the board will have a detrimental effect on my 
business as by the evidence above. If anything, it would be much better if you were to 
introduce as $400 eftpos limit across the board. It is obvious from the statistics above that in 
the colder months people are more reluctant to walk to an ATM. As I have much opposition 
around me, with other outlets and not the benefit of an ATM opposite, unlike other venues, 
I will lose business which will result in job losses. 

Further to this why should 80+% of my customers who are non-gaming be made to bear the 
cross of a few. With less than 20% of my customers who are gaming of which we believe 
less then 1% of those have a problem it seems very unfair on the rest. 

Yours faithfully 

Peter Scollard 


